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THE PROVEN CHOICE FOR
INTERNATIONAL BUSINESS

CURRENT. APPLICATION RICH. RELEVANT.
INTEGRATED.

It is now over two decades since I began work on the first edition of International Busi-
ness: Competing in the Global Marketplace. By the third edition the book was the most
widely used international business text in the world. Since then its market share has only
increased. I attribute the success of the book to a number of goals I set for myself when
I embarked on the first edition of the book. Specifically, I wanted to create a learning
program that:

¢ Is comprehensive and up to date.

* Goes beyond an uncritical presentation and shallow explanation of the body of
knowledge.

* Focuses on rich applications of international business concepts.
* Tightly integrates progression of topics among chapters.

* Incorporates ancillary resources that turbo-charge your text and make it easier
to teach your course.

Over the years, and through now ten editions, I have worked hard to adhere to these goals.
It has not always been easy. An enormous amount has happened over the past decade,
both in the real world of economics, politics, and business and in the academic world of
theory and empirical research. Often, I have had to significantly rewrite chapters, scrap
old examples, bring in new ones, incorporate new theory and evidence into the material,
and phase out older theories that are increasingly less relevant to the modern and dynamic
world of international business. That process continues in the current edition. As noted
later, there have been significant changes in this edition—and that will no doubt continue
to be the case in the future. In deciding what changes to make, I have been guided not only
by my own reading, teaching, and research but also by the invaluable feedback I receive
from professors and students around the world who use the product, from reviewers, and
from the editorial staff at McGraw-Hill Education. My thanks go out to all of them.

COMPREHENSIVE AND UP TO DATE
To be comprehensive, an international business package must:

¢ Explain how and why the world’s countries differ.

* Present a thorough review of the economics and politics of international trade and
investment.

¢ Explain the functions and form of the global monetary system.
* Examine the strategies and structures of international businesses.
* Assess the special roles of an international business’s various functions.

I have always endeavored to do all these things. Too many other products have paid insuf-
ficient attention to the strategies and structures of international businesses and to the im-
plications of international business for firms’ various functions. This omission has been a
serious deficiency. Many students in these international business courses will soon be
working in international businesses, and they will be expected to understand the implica-
tions of international business for their organization’s strategy, structure, and functions.
This resource pays close attention to these issues.
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Comprehensiveness and relevance also require coverage of the major theories. It has
always been my goal to incorporate the insights gleaned from recent academic work into
the work. Consistent with this goal, over the past nine editions, I have added insights
from the following research:

* The new trade theory and strategic trade policy.

* The work of Nobel Prize—winning economist Amartya Sen on economic
development.

* The work of Hernando de Soto on the link between property rights and economic
development.

* Samuel Huntington’s influential thesis on the “clash of civilizations.”

* The new growth theory of economic development championed by Paul Romer and
Gene Grossman.

* Empirical work by Jeffrey Sachs and others on the relationship between interna-
tional trade and economic growth.

* Michael Porter’s theory of the competitive advantage of nations.
* Robert Reich’s work on national competitive advantage.

* The work of Nobel Prize—winner Douglas North and others on national institu-
tional structures and the protection of property rights.

* The market imperfections approach to foreign direct investment that has
grown out of Ronald Coase and Oliver Williamson’s work on transaction
cost economics.

» Bartlett and Ghoshal’s research on the transnational corporation.

* The writings of C. K. Prahalad and Gary Hamel on core competencies, global
competition, and global strategic alliances.

* Insights for international business strategy that can be derived from the resource-
based view of the firm.

» Paul Samuelson’s critique of free trade theory.

In addition to including leading-edge theory, in light of the fast-changing nature of the
international business environment, I have made every effort to ensure that this product
was as up to date as possible when it went to press. A significant amount has happened in
the world since I first began work on this book. By 2011, more than $3 trillion per day
was flowing across national borders. The size of such flows fueled concern about the
ability of short-term speculative shifts in global capital markets to destabilize the world
economy. The World Wide Web emerged from nowhere to become the backbone of an
emerging global network for electronic commerce. The world continued to become more
global. Several Asian Pacific economies, most notably China, continued to expand their
economies at a rapid rate. Outsourcing service functions to places such as China and
India emerged as a major issue in developed Western nations. New multinationals contin-
ued to emerge from developing nations in addition to the world’s established industrial
powers. Increasingly, the globalization of the world economy affected a wide range of
firms of all sizes, from the very large to the very small. And unfortunately, in the wake of
the terrorist attacks on the United States that took place September 11, 2001, global
terrorism and the attendant geopolitical risks emerged as a threat to global economic
integration and activity.
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What’s New in the 10th Edition

The success of the first nine editions of International Business was based in part on the
incorporation of leading-edge research into the text, the use of the up-to-date examples
and statistics to illustrate global trends and enterprise strategy, and the discussion of
current events within the context of the appropriate theory. Building on these strengths,
my goals for the tenth edition have focused on the following:

1. Incorporate new insights from recent scholarly research wherever appropriate.
2. Make sure the content of the text covers all appropriate issues.

3. Make sure the text is as up to date as possible with regard to current events, statis-
tics, and examples.

4. Add new opening and closing cases wherever possible.
5. Update boxed examples and/or add new ones.
6. Add new end-of-part cases.

As part of the overall revision process, all the maps have been completely updated and
changes have been made to every chapter in the book. For example:

All statistics have been updated to incorporate the most recently available data, which
typically refers to 2012. The data were mostly released by national and international
agencies in the spring 2013.

New examples, cases, and boxes have been added and older examples updated to reflect
new developments. For example; (1) the opening case for Chapter 6 looks at the proposal
made in late 2012 to create a free trade area encompassing the United States and the
European Union, (2) a new Country Focus feature in Chapter 7 discusses allegations made
by the U.S. government in late 2012 that the Chinese are illegally subsidizing auto exports,
and (3) a new Management Focus feature in Chapter 13 discusses how the steel company
ArcelorMittal leverages skills between subsidiaries in different nations. More generally,
virtually all the chapter opening and closing cases are new to this edition.

Most of the cases at the end of each part are either new to this edition, or the cases
have been substantially revised. For example, I added a new case to the end of Part Two
that discusses the collapse of the Rana Plaza building in Bangladesh in April 2013 and its
implication for the global apparel trade. Similarly, I updated my IKEA case to reflect
events in the company up to and including early 2013.

New material has been inserted wherever appropriate to reflect recent academic work or
important current events. Detailed discussion of the 2008—2009 global financial crisis and
its aftermath, including the 2010-2013 sovereign debt crises in the euro zone and its impli-
cations for international business, has been included in many chapters. Similarly, further
discussion of the unrest that continues to sweep across the Middle East following the Arab
Spring of 2011 and the ongoing turmoil in Egypt has been added to the book.

BEYOND UNCRITICAL PRESENTATION
AND SHALLOW EXPLANATION

Many issues in international business are complex and thus necessitate considerations of
pros and cons. To demonstrate this to students, I have adopted a critical approach that
presents the arguments for and against economic theories, government policies, business
strategies, organizational structures, and so on.

Related to this, [ have attempted to explain the complexities of the many theories and
phenomena unique to international business so the student might fully comprehend the
statements of a theory or the reasons a phenomenon is the way it is. I believe that these
theories and phenomena are explained in more depth in this work than they are in the
competition, which seems to use the rationale that a shallow explanation is little better than
no explanation. In international business, a little knowledge is indeed a dangerous thing.
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FOCUS ON RICH APPLICATIONS OF INTERNATIONAL
BUSINESS CONCEPTS

I have always believed that it is important to show students how the material covered in the text is relevant to the actual
practice of international business. This is explicit in the later chapters of the book, which focus on the practice of in-
ternational business, but it is not always obvious in the first half of the book, which considers many macroeconomic
and political issues, from international trade theory and foreign direct investment flows to the IMF and the influence
of inflation rates on foreign exchange quotations. Accordingly, at the end of each chapter in Parts Two, Three, and
Four—where the focus is on the environment of international business, as opposed to particular firms—there is a sec-
tion titled Implications for Managers. In this section, the managerial implications of the material discussed in the
chapter are clearly explained.

IMPLICATIONS

As noted in the previous chapter, the political, economic, and legal environments of a

country clearly influence the attractiveness of that country as a market or investment

‘ site. In this chapter, we argued that countries with democratic regimes, market-

based economic policies, and strong protection of property rights are more likely

to attain high and sustained economic growth rates and are thus a more attractive

location for international business. It follows that the benefits, costs, and risks as-

sociated with doing business in a country are a function of that country’s political,

economic, and legal systems. The overall attractiveness of a country as a market or

investment site depends on balancing the likely long-term benefits of doing business in that

country against the likely costs and risks. Here, we consider the determinants of benefits,
costs, and risks.

In the most general sense, the long-run monetary benefits of doing business in a country are a
function of the size of the market, the present wealth (purchasing power) of consumers in that
market, and the likely future wealth of consumers. While some markets are very large when
measured by number of consumers (e.g., China and India), low living standards may imply
limited purchasing power and therefore a relatively small market when measured in economic

Another tool that I have used to focus on managerial implications is the Management Focus box. Most chapters
have at least one Management Focus. Like the opening cases, the purpose of these boxes is to illustrate the relevance
of chapter material for the practice of international business.

MANAGEMENT FOCUS

Did Walmart Violate the Foreign Corrupt Practices Act?

In the early 2000s Walmart wanted to build a new store in
San Juan Teotihuacan, Mexico, barely a mile from ancient
pyramids that drew tourists from around the world. The
owner of the land was happy to sell to Walmart, but one
thing stood in the way of a deal—the city’s new zoning
laws. These prohibited commercial development in the his-
toric area. Not to be denied, executives at the headquar-
ters of Walmart de Mexico found a way around the
problem; they paid a $52,000 bribe to a local official to re-
draw the zoning area so that the property Walmart wanted
to purchase was placed outside the commercial-free zone.
Walmart then went ahead and built the store, despite vig-
orous local opposition, opening it in late 2004.

A former lawyer for Walmart de Mexico subsequently
contacted Walmart executives at the company’s corporate
headquarters in Bentonville, Arkansas. He told them that
Walmart de Mexico routinely resorted to bribery, citing the
altered zoning map as just one example. Alarmed, execu-
tives at Walmart started their own investigation. Faced with

For several years nothing more happened; then in April
2012 The New York Times published an article detailing
bribery by Walmart. The Times cited the changed zoning
map and several other examples of bribery by Walmart.
For example, eight bribes totaling $341,000 enabled
Walmart to build a Sam’s Club in one of Mexico City's most
densely populated neighborhoods without a construction
license, or an environmental permit, or an urban impact
assessment, or even a traffic permit. Similarly, thanks to
nine bribe payments totaling $765,000, Walmart built a
vast refrigerated distribution center in an environmentally
fragile flood basin north of Mexico City, in an area where
electricity was so scarce that many smaller developers
were turned away.

Walmart responded to The New York Times article by
ramping up a second internal investigation into bribery that
it had initiated in 2011. As of late 2012, there were report-
edly more than 300 outside lawyers working on the inves-
tigation, and it had cost over $100 million in fees. In
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In addition, each chapter begins with an opening case that sets the stage for the chapter content and familiarizes stu-
dents with how real international companies conduct business.

part two

National Differences in
Political Economy

LEARNING OBJECTIVES
After reading this chapter, you will be able to:

Understand how the political systems of countries differ

Understand how the economic systems of countries
differ.

Understand how the ms of countries differ.

Explain the implications for man: ment practice of
national differences in political economy.

Ghana: An African Dynamo

Opening Case
pening that made him very popular among ordinary Ghanaians.

The West African nation of Ghana has emerged as one of
the fastest-growing countries in sub-Saharan Africa during
the last decade. Between 2000 and 2012 Ghana's aver-
age annual growth rate in GDP was 7.66 percent. In 2011,

Rawilings initially pursued socialist policies and banned po-
Iitical parties, but in the early 1990s, he changed his views.
He may well have been influenced by the wave of demo-
cratic change and economic. Ilberahzal‘w_on that was then

A closing case to each chapter is designed to illustrate the relevance of chapter material for the practice of interna-
tional business and provide continued insight into how real companies handle those issues.

Who Makes the Apple iPhone?

In its early days, Apple usually didn’t look beyond its
own backyard to manufacture its devices. A few years
after Apple started to make the Macintosh computer
back in 1983, Steve Jobs bragged that it was “a machine
that was made in America.” As late as the early 2000s,
Apple still manufactured many of its computers at the
company’s iMac plant in EIk Grove, California. Jobs of-
ten said that he was as proud of the Apple’s manufactur-
ing plants as he was of the devices themselves.

By 2004, however, Apple had largely turned to for-
eign manufacturing. The shift to offshore manufacturing
reached its peak with the iconic iPhone, which Apple
first introduced in 2007. All iPhones contain hundreds of
parts, an estimated 90 percent of which are manufactured
abroad. Advanced semiconductors come from Germany
and Taiwan, memory from Korea and Japan, display
panels and circuitry from Korea and Taiwan, chip sets
from Europe, and rare metals from Africa and Asia.
Apple’s major subcontractor, the Taiwanese multina-
tional firm, Foxconn, performs final assembly in China.

Steve Jobs demanded that a glass screen replace the plas-
tic screen on his prototype iPhone. Jobs didn’t like the
look and feel of plastic screens, which at the time were
standard in the industry, nor did he like the way they
scratched easily. This last-minute change in the design of
the iPhone put Apple’s market introduction date at risk.
Apple had selected Corning to manufacture large panes of
strengthened glass, but finding a manufacturer that could
cut those panes into millions of iPhone screens wasn’t
easy. Then a bid arrived from a Chinese factory. When the
Apple team visited the factory, they found that the plant’s
owners were already constructing a new wing to cut the
glass and installing equipment. “This is in case you give
us the contract,” the manager said. The plant also had a
warehouse full of glass samples for Apple, and a team of
engineers available to work with Apple. They had built on-
site dormitories, so that the factory could run three shifts
seven days a week in order to meet Apple’s demanding
production schedule. The Chinese company got the bid.
Another critical advantage of China for Apple was

End-of-part cases are longer, allowing a more in-depth study of international companies.

Disaster in Bangladesh: The
“Rana Plaza Building

On the morning of Wednesday April 24, 2013, an cight-
story industrial and commercial building in Bangladesh
collapsed, killing over 1,100 people, most of them work-
ers in one of the five garment factories that occupied six
floors of the building. This was not the first high-profile
accident in the Bangladesh garment industry. The prior
November, a factory fire had killed 112 garment work-
ers. Just days after the building collapse, a firc in another
garment factory killed eight people. The spat of acci-
dents led to calls for Western clothing retailers to do
more to improve working conditions and safety in Ban-
gladesh and other poor nations from which they source
production. Some interest groups went further, arguing
that Western companies should refuse to source produc-
tion from countries where working conditions were so
bad. One high-profile Western company, Walt Disney,
had already made this decision. In March 2013, Disney
removed Bangladesh from the list of countries where it
authorized partners to produce clothing and other mer-
chandise for Disney. Politicians in Bangladesh responded
to the Disney announcement with dismay. They argued

Collapse of the

up from $8.9 billion in 2006, making it the largest export
industry in the country and a primary driver of economic
growth. By 2012 the texiile industry in Bangladesh com-
prised some 5,000 factories which were the source of em-
ployment for 3 million people, 85 percent of whom were
‘women with few alternative employment opportunities.

As a deep economic recession took hold in developed
nations during 2008-2009, big importers such as
Walmart increased their purchases of low-cost garments
from Bangladesh to better serve their customers, who
were looking for low prices. Li & Fung, a Hong Kong
company that handles sourcing and apparel manufactur-
ing, stated its production in Bangladesh jumped 25 per-
cent in 2009, while production in China, its biggest
supplier, slid 5 percent.

Bangladesh’s advantage is based on a number of fac-
tors. First, labor costs are low, in part due to low hourly
wage rates and in part due to investments by textile man-
ufacturers in productivity-boosting technology during
the past decade. The minimum wage rate in Bangladesh
is currently $38 a month, compared to a minimum wage




xxiv The Proven Choice for International Business

To help students go a step further in expanding their application level understanding of international business, each
chapter incorporates two globalEDGE research tasks designed and written by Tunga Kiyak and the team at Michi-
gan State University’s globalEDGE.msu.edu site to dovetail with the content just covered.

Research Task oot giobaledge.msu.cdu

Ethics in International Business

Use the globalEDGE website (globaledge.msu.edu) to
complete the following exercises:

Exercise 1

Promoting respect for universal human rights is a central
dimension of many countries’ foreign policy. As history
has shown, human rights abuses are an important concern
worldwide. Some countries are more ready to work with
other governments and civil society organizations to
prevent abuses of power. Begun in 1977, the annual
Country Reports on Human Rights Practices are designed
to assess the state of democracy and human rights around
the world, call attention to violations, and—where
needed—prompt needed changes in U.S. policies toward
particular countries. Find the latest annual Country Reports
on Human Right Practices for the BRIC countries (Brazil,

China, India, and Russia), and create a table to compare the
findings under the “Worker Rights” sections. What com-
monalities do you see? What differences are there?

Exercise 2

The use of bribery in the business setting is an important
ethical dilemma many companies face both domestically
and abroad. The Bribe Payers Index is a study published
every three years to assess the likelihood of firms from
28 leading economies to win business overseas by offer-
ing bribes. It also ranks industry sectors based on the
prevalence of bribery. Compare the five industries thought
to have the largest problems with bribery with those five
that have the least problems. What patterns do you see?
What factors make some industries more conducive to
bribery than others?

Business around the World, accessible within Connect, is an interactive map that lets students conduct research
on how business is taking place in any number of various countries and regions. Direct links to local newspapers
brings the world a little closer for students.

. INTEGRATED PROGRESSION OF TOPICS

A weakness of many texts is that they lack a tight, integrated flow of topics from chapter to chapter. This book explains
to students in Chapter 1 how the book’s topics are related to each other. Integration has been achieved by organizing
the material so that each chapter builds on the material of the previous ones in a logical fashion.

Part One

Chapter 1 provides an overview of the key issues to be addressed and explains the plan of the book.

Part Two

Chapters 2 and 4 focus on national differences in political economy and culture, and Chapter 5 on ethical issues in in-
ternational business. Most international business textbooks place this material at a later point, but I believe it is vital
to discuss national differences first. After all, many of the central issues in international trade and investment, the global
monetary system, international business strategy and structure, and international business operations arise out of
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national differences in political economy and culture. To fully understand these issues, students must first appreciate the
differences in countries and cultures. We discuss ethical issues at this juncture primarily because many ethical dilemmas
flow out of national differences in political systems, economic systems, and culture.

Part Three

Chapters 6 through 9 investigate the political economy of international trade and investment. The purpose of this part is
to describe and explain the trade and investment environment in which international business occurs.

Part Four

Chapters 10 through 12 describe and explain the global monetary system, laying out in detail the monetary framework in
which international business transactions are conducted.

Part Five

In Chapters 13 through 15 attention shifts from the environment to the firm. Here the book examines the strategies and
structures that firms adopt to compete effectively in the international business environment.

Part Six

In Chapters 16 through 20 the focus narrows further to investigate business operations. These chapters explain how firms
can perform their key functions—manufacturing, marketing, R&D, human resource management, accounting, and
finance—to compete and succeed in the international business environment.

Throughout the book, the relationship of new material to topics discussed in earlier chapters is pointed out to the
students to reinforce their understanding of how the material comprises an integrated whole.

ACCESSIBLE AND INTERESTING

The international business arena is fascinating and exciting, and I have tried to communicate my enthusiasm for it
to the student. Learning is easier and better if the subject matter is communicated in an interesting, informative, and
accessible manner. One technique I have used to achieve this is weaving interesting anecdotes into the narrative of
the text, that is, stories that illustrate theory.

Most chapters have a Country Focus box that provides background on the political, economic, social, or cultural
aspects of countries grappling with an international business issue.

®

FOCUS 0

India’s Economic Transformation

After gaining independence from Britain in 1947, India ad-
opted a democratic system of government. The economic
system that developed in India after 1947 was a mixed
economy characterized by a large number of state-owned
enterprises, centralized planning, and subsidies. This sys-
tem constrained the growth of the private sector. Private
companies could expand only with government permis-
sion. It could take years to get permission to diversify into a
new product. Much of heavy industry, such as auto, chemi-
cal, and steel production, was reserved for state-owned
enterprises. Production quotas and high tariffs on imports
also stunted the development of a healthy private sector, as
diid labor laws that made it difficult to fire employees.

By the early 1990s, it was clear this system was inca-
pable of delivering the kind of economic progress that
many Southeast Asian nations had started to enjoy. In
1994, India’s economy was still smaller than Belgium'’s, de-
spite having a population of 950 millon. its GDP per capita
was a paltry $310, less than half the population could read,
only 6 million had access to telephones, only 14 percent
had access to clean sanitation; the World Bank estimated
that some 40 percent of the world’s desperately poor lived
in India, and only 2.3 percent of the population had a
household income in excess of $2,484.

plans to start privatizing India’s state-owned businesses,
some 40 percent of which were losing money in the early
1990s.

Judged by some measures, the response to these
economic reforms has been impressive. The economy
expanded at an annual rate of about 6.3 percent from
1994 to 2004, and then accelerated to 7 to 8 percent an-
nually during 2005-2012. Foreign investment, a key indi-
cator of how attractive foreign companies thought the
Indian economy was, jumped from $150 million in 1991 to
$27.3 bilion in 2012. Some economic sectors have done
particularly well, such as the information technology sector
where India has emerged as a vibrant global center for
software development with sales of $100 billion in 2012,
up from $150 milion in 1990. In pharmaceuticals, too,
Indian companies are emerging as credible players in the
global marketplace, primarily by selling low-cost, generic
versions of drugs that have come off patent in the devel-
oped world.

However, the country still has a long way to go. At-
tempts to further reduce import tariffs have been stalled
by political opposition from employers, employees, and
politicians, who fear that if barriers come down, a flood
of inexpensive Chinese products will enter India. The
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RESULTS-DRIVEN TECHNOLOGY

Across the country, instructors and students continue to raise an important question: How can international business
courses further support students throughout the learning process to shape future global business leaders? While there
is no one solution, International Business, tenth edition, offers a seamless content and technology solution to improve
student engagement and comprehension, automation of assignments and grading, and easy reporting to ensure that
learning objectives are being met. Connect® International Business provides a wide array of tools and content to im-
prove instructor productivity and student performance. In fact, the aggregated results of 34 Connect adoptions showed
an 11 percent improvement in pass rates, a 16 percent improvement in retention, twice as many students receiving an
A, and 77 percent reduction in instructor grading time.
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McGraw-Hill Connect International Business

== connect Connect is an all-digital teaching and learning environment designed from the ground up
Imremmanionacsusiness — to work with the way instructors and students think, teach, and learn. As a digital teach-
ing, assignment, and assessment platform, Connect strengthens the link among faculty,

students, and coursework, helping everyone accomplish more in less time.

LearnSmart

The smartest way to get from B to A

McGraw-Hill LearnSmart is the first and most widely used intelligent adaptive learn-
ing resource. It is proven to strengthen memory recall, improve course retention, and
boost grades by distinguishing between what students know and what they don’t know,
and honing in on the concepts that they are most likely to forget. LearnSmart continu-
ously adapts to each student’s needs by building an individual learning path. As a
result, students study smarter and retain more knowledge over time. LearnSmart is
available within Connect as well as stand-alone for greater student access.
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Student Retention Rate Student Pass Rate
Without
3% LearnSmart

43%

Dropout

rate 20%

with LearnSmart

With
LearnSmart
Without With Without With
LearnSmart LearmSmart Learnsmart Learnsmart
58% more As 35% fewer dropouts 25% more students

with LearnSmart passed with LearnSmart

SmartBook

A revolution in learning

Fueled by LearnSmart, SmartBook is the first and only adaptive reading experience available today. SmartBook
personalizes content for each student in a continuously adapting reading experience. Reading is no longer a pas-
sive and linear experience, but an engaging and dynamic one where students are more likely to master and retain
important concepts, coming to class better prepared.

Interactive Assignments

A higher level of learning

Throughout the chapter, students will be prompted to complete a variety of interactive assignments that will re-
quire them to apply what they have learned in a real-world scenario. These online exercises will help students
assess their understanding of the concepts.

Apply concepts from the book to a video case.

Video Case

key terma

1 While Sierra Lecone is currently a
constitutional democracy, what type
of totalitarianism is portrayed in the
video, during the decade-long civil
war?

[ Communist ]

[ International ]

Righl-wing

Inencrant

—
\__4
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Make business decisions based on specific scenarios/cases from real-world companies.
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3 The two major reasons for expatriate fallure are inability of the
manager to adjust to a foreign envirenment and the inability of the
manager's spouse to adjust to a forelgn environmant.
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Analyze a case and apply chapter concepts.

Caze Analysls
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Demonstrate problem-solving skills through complex examples and diagrams.
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Demonstrate knowledge about business models and processes.

Align the company actions to the correct step of the process,
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McGraw-Hill Connect Plus with Integrated Media-Rich E-book

McGraw-Hill reinvents the textbook-learning experience for today’s stud

Connect Plus, providing students with a cost-saving alternative to the traditional textbook.

ents with

:
@ connect ¢

A seamless integration of a media-rich e-book and Connect, Connect Plus provides all

the Connect features plus the following:

* A web-optimized e-book, allowing for anytime, anywhere online access to the

textbook.
* Powerful search function to pinpoint and connect key concepts in a snap.

* Highlighting and note-taking capabilities as well as access to shared instructors’

notations.



